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® AT&T is a telephone company that has 
existed for "more than a century" -they 
have existed since the creation of the 
telephone in 1876. 1 

©They are the top providers of telephone 
services in the United States, according to 
the Leichtman Research Group. 2 

® In fact, they boast "the nation's most 
reliable 4G network." 1 

® They sell a variety of different phones and 
products. 
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® For their campaign, they created a web mini- 
series called Daybreak. They were assisted 
by the Batten, Barton, Durstine, fit Osborn 
(BBDO) Advertising Company. 

®This was the company that came up with the 
idea for Daybreak. 

®This company also recruited Tim Kring, the 
creator of the shows Heroes and Touch, as a 
producer of the series. 




®To "embody.Jts commitment to innovation 
and highlight plenty of AT&T products and 
technologies-all wrapped in a compelling 
video series and fully immersive experience 
online" (Nudd). 3 
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® Episodes of Daybreak were posted on 
YouTube, Hulu, and the official website of 
the mini-series, Daybreak2012.com. 

®The campaign also used a mini website called 
JackBoxers, which fans of the series visited 
via Android Phone. This website contained 
extra information on the mysteries depicted 
in the show. 

®This allowed the campaign to spread like 
wildfire online. 
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® Through this transmedia experience, AT&T 
showed that technology has the power to 
change lives. 4 

® Characters in the series are shown using 
AT&T products. 

® AT&T, therefore, subliminally hinted that 
their new devices could change the way 
people lived their lives. 
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® https://www.youtube.com/watch?v=_Unxyp- 
G17A 




<§> Captain Morgan is owned by the Diageo 
alcohol company. 5 

®The first Captain Morgan's Rum was created 
in 1944 by the Seagram Company. 6 

® It is best known for its large variety of rum 
drinks. After all, one of their slogans is 
"Variety is the spice of life." 7 

®They strongly believe in promoting 
responsible drinking. Diageo created the 
website DRINKiQ.com, which provides ways 
for consumers to drink responsibly. 8 
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® As of 2014, Captain Morgan is 70 years old. 

® Our campaign would like to celebrate the 70 th 
anniversary of the brand by promoting a mini web 
series and a new flavor of rum. 

® This campaign would reach out to young adults from 
21 to 26 years old throughout the United States. 

® We know that adults from 20 to 35 years old consume 
more alcohol than any other age group. 9 

® We also know that, to celebrate 21 st birthdays, many 
young people like to go out and drink. 

® Since Captain Morgan provides a variety of different 
types of rum, this campaign may reach a larger 
audience of 21 to 26-year-olds. 
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® https://www.youtube.com/watch?v=qhJzFcz 
n3ms 
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<§> A web mini-series: this series will take place 
in a modern alternative universe and feature 
Henry Morgan as a modern-day character 
around 21 years old. At the end of each 
episode, he goes to the bar to drink some 
rum. These webisodes will be posted on the 
official website of Captain Morgan's Rum. 

® These webisodes involve the modern-day 
adventures of Captain Morgan, including 
some of the interesting problems he faces 
from day to day. 
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® Live Event: this medium will be used to broadcast the 
finale of the mini-series. On Facebook, viewers of the 
web series may vote for where Henry Morgan ends up 
in the final episode-New York City, Los Angeles, or 
Miami. Wherever he ends up will be where Captain 
Morgan's Rum introduces their new flavor of rum. 

® In addition, the company will suggest three new 
flavors of rum. As with the three cities, fans may 
vote on which new flavor they would like the 
company to release. 

® The live event will be streamed online so devout 
viewers can follow Henry Morgan's modern 
adventures until their very end. 

® Fans may also wish to gather in a designated area of 
whichever two cities did not win the poll. Here, they 
can gather together to watch the Livestream. 
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® QR Code Cards: these cards will promote the 
web mini series and the finale event. 

® Each QR Code Card links to an interactive 
website that explains the backstory of the 
modern Henry Morgan character as well as the 
real-life historical Captain Morgan. This will give 
fans some backstory to the web mini-series. 

® The website will also contain extra information 
such as coupons, party ideas, and recipes. 

® These cards will be handed out at large bars in 
prominent U.S. cities and night clubs. HIfl£H 



Sample QR Code 




® The character of Henry Morgan, as depicted in 
our mini-series, is an active and upbeat young 
man, somewhere between 21 and 26 years of 
age. 

® He is adventurous, fun-loving, a bit of a flirt, 
and eager to approach situations with an open 
mind. 

® We plan for the mini -series to showcase all 
positive traits of character for him since he is 
the face of our brand. Showing negative traits 
might paint our brand in a negative light. 

® He's also very handsome, of course. 
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